Asociacion Latinoamericana de
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Regional Automotive Market
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Regional automotive market - Summary

In Jan 2026 in comparison with Jan 2025: increase in 3,1% In
sales.

In January:
Total Vehicles Sales
Highest y-o-y growth: Colombia (38.9%) and Ecuador (37.0%)

Highest y-o-y decrease: Dominican Republic (36.0%) and
Paraguay (10.0%)

Light Vehicles Sales:

- . - Highest y-o-y growth: Colombia (38.1%), Ecuador
E=3 (37.3%) and Uruguay (29.3%)

- Highest y-o0-y decrease: Dominican Republic
(32.0%), Paraguay (11.5%), and Costa Rica (11.4%)

__ Heavy Vehicles Sales:

C )} - Highest y-o0-y growth: Colombia (45.4%), Ecuador

— (34.8%) and Peru (28.3%)

- Highest y-o-y decrease: Dominican Republic
(53.9%), Mexico (46.3%) and Brazil (29.1%)

J
f

Countries U5058°  V3028"  ansose sozs
® Brazil 168.934 166.005 -1,7%
() México 124.815 133.564 7,0%
< Argentina 69.520 66.080 -4,9%
& Chile 27.370 26.308 -39%
() Peru 18.532 23.069 24.5%
@ Colombia 14.399 19.998 38,9%
<& Ecuador 8.276 11.342 37,0%
(#) Guatemala 5.070 5744 13,3%
== Uruguay 4.419 5606 26,9%
&» Costa Rica* 5.566 5122 -8,0%
<« Panama 4.419 4.845 9,6%
4 Dominican Rep. 5120 3.278 -36,0%
; Paraguay 3.570 3214 -10,0%

*

mports



Automotive Market

America Europe Asia & Oceania Africa
— sales sales ] — sales o T sales —
2020 | 20.817.485 2020 | 16.714.115 2020 |40.330.258 2020 | 925.708
2021 | 22.014.634 2021 |16.882.466 2021 |42.724.577 2021 | 1.133.520
2022 | 20.876.860 2022 |16.882.466 2022 45.838.945 2022 |1.075.388
2023 | 23.215.717 2023 | 17.934.268 2023 (50.641.764 2023 |1.050.105
2024 | 24.154.016 2024 | 18.691.016 2024 | 51.406.410 2024 | 1.053.011

Source: OICA

Countries 2022 2023 2024 2025

& Brazil 2.104.050 2.307.907 2.634.366 2.689.179

(’) Mexico 1.134.443 1.416.429 1.562.615 1.564.471

., Argentina 406.792 449.496 414.211 604.127

& Chile 448.261 332.636 318.612 328.218

@ Colombia 262.595 186.826 201.219 254.438

) Peru 177.543 181.812 169.309 211.776

2 | ¥ Ecuador 134170 132.388 108.266 124.505
g ©» Costa Rica* 40.159 57.446 76.828 73123
: <= Uruguay 56.112 61.789 66.712 72.503
Guatemala 44.730 54.569 58.045 63.626

« Panama 42.169 48.919 54.384 60.233

45 Dominican Rep. 32.455 46.199 47934 47.926

= Paraguay 32.677 30.685 32.560 39.420

< Bolivia 45.724 51.012 29.692 -

@ Venezuela 3.998 7.313 17.558 38.610
Total 4.965.878 5.365.426 5.792.31 6.238.235




Regional Total Vehicle Sales

Automotive Market

(thousand units)

January January Jan - dec Jan - dec Ratio (population /

Country 2025 2026 2025 2026 light vehicle sales)
2024:36 & ¢

< e 168,9 166,0 = = 2025: 34 IX@
2024:88 & o

‘ Q’ 124,8 133,6 = = 2025: 87 IX@
2024: 121 & o

69,5 66,1 = = 2025: 83 ixﬁ

2024:66 & o

27,4 26,3 - = 2025: 64 iX@

2024: 255 & o

' 14,4 20,0 . y 2025: 230 LR

2024: 296 & o

() |85 |23 - S et (S
<y | 83 | 13 . S Iiitod IF -

gl 7 — 2024:76 2 ¢
. (i, 5,6 51 - A 2025: 81 LR
= 2024:°7 & o

 — 4,4 5,6 A = 2025; 50 e

2024:378 & o

51 5,7 = = 2025: 373 LR
« . 2024:86 8 o
N - 44 4,8 - = 2025:79 1%

# 3 6 3 2 2024: 248 ix (<)
= ? ) 2025: 188

‘ _ - 2024: 2531 o
<y 5,1 3,3 - - 2025 255 1A




Vehicle sales
Light* and heavy**

*Light vehicles: automobiles, pickups, SUY, VAN (t h ousan d un |ts)

** Heavy vehicles: trucks and buses

Regional

Automotive Market

*Light vehicle sales **Heavy vehicle sales

Country Jan 2025 Jan 2026  Jan-dec2025 Jan-dec2026 = Jgn 2025 Jan 2026  Jan-dec2025  Jan - dec 2026
157,6 | 158,0 n3 | 8,0 - -
121,0 | 131,5 39 | 21 - -
@i 66,3 | 62,7 33 | 33 - -
@ 26,2 | 25,4 1,2 | 0,9 - -
U 12,8 | 17,7 1,6 | 2,3 - -
Q) 16,6 | 20,6 - - 1,9 | 2,4 - -
@ 7.4 | 10,1 . \ 09 | 1,2 - -
[E) 50 | 4,4 - - 0,6 | 07 - -
Q=:- 41 | 54 . . 03 | 0,2 1 .
L 4,0 | 4,4 - - 11 1,3 e -
(‘: 43 | 4,7 - - 01 | 0] - -
C 34 | 3,0 - - 0,2 | 0,2 - -
:: 42 | 29 - - ﬁ | 0,4 i -




ARGENTINA

Quantity Market share Quantity Market share

VOLKSWAGEN 11.855 171% 9.943 15,0%
;—f FIAT 9.384 13,5% 8.451 12,8%
% TOYOTA 10.473 15,1% 7.509 1,4%
§ g FORD 5.474 7,9% 6.775 10,3%
%% PEUGEOT 8.267 11,9% 5282 8,0%
% é CHEVROLET 3.756 5,4% 5104 7.7%
=5 | RENAULT 6.262 9,0% 4618 7.0%
§ § CITROEN 313 4,5% 2.733 4.1%
E_:; MERCEDES BENZ 1709 2,5% 2.225 3,4%
28 JEEP 2.507 3,6% 1.662 2,5%
§I OTHERS 6.720 9,7% 1.778 17,8%
=)
- LIGHT 66.261 95,3% 62.749 95,0%

HEAVY 3.259 4,7% 3.331 5,0%

Monthly light vehicle sales** (units)
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**Light vehicles: Passenger cars and light commercial vehicles
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Monthly heavy vehicle sales*** (units)

p3
[
g
o
<
O
<
"
I~
5
[e]
(]

*** Heavy vehicles: Heavy commecial vehicles

Report on Vehicle Registrations in the Argentine Market ZD Asociacion de Concesionarios de Automotores de la Republica Argentina (Acara)
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‘ Market share Quantity ‘ Market share

Quantity

VOLKSWAGEN 21126 12,5% 25737 15,5%

6.651 060

Jep | o | s | sess | san |
Nissan | esm | sow | 4o | oo |

OTHERS 34.253 20,3% 32.318 19,5%
 157.586 | 933% | 157.956 | 952%
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Monthly light vehicle sales** (units)
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2021 2022

Vehicle sales
per thousand inhabitants* 22,1 22,5 16,5 15,9 16,2

. Nominal GDP per capita (USD)

Source: FMI * This indicator reflects the number of new vehicles sold per thousand inhabitants. Its purpose is to measure the relationship between vehicle
sales volume —including light and heavy vehicles— and the size of the population.

Sales by brand

2023

Sales by brand

(January 2025) (January 2026)
| Quantity ‘ Market share Quantity ‘ Market share
- SUZUKI 1946 7% 2196 8,3% g
3 TOYOTA 1.842 6,7% 1936 7,4% 8
g KIA 1838 6,7% 1584 6,0% g,
S _ | HYUNDAI 1.689 6.2% 1.552 59% gé
§§ GREAT WALL 1.033 3,8% 1.541 59% ° E
52 | CHEVROLET 1.822 6,7% 1.390 5,3% S5
s2 | FORD 1393 51% 1.3M 5,0% %g
2= | cHANGAN 1051 3,8% 1288 4,9% 35
£5 | miTsusishi 1449 5,3% 1172 4,5% 25
%I PEUGEOT 1.409 51% 906 3,4% c£
2 OTHERS 11.898 435% 11.432 435% Eé
£ TOTAL 27.370 100% 26.308 100% g
it LIGHT 26.218 95,8% 25.448 96,7% g
HEAVY 1152 4,2% 860 3,3% 2
TOTAL 27.370 100% 26.308 100%
¢ Monthly light vehicle sales** (units)
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Monthly heavy vehicle sales*** (units)

Vehiculos inscritos del Servicio de Registro Civil e Identificacién

**Light vehicles: Passenger cars, pick up, commercial cars and SUV

*** Heavy vehicles: trucks and buses



COLOMBIA

2021 2022 2023 2024 2025

Vehicle sales
per thousand inhabitants* 4,9 ‘9 5,1 ‘8 3,6.3 3,8 . 4,8 ‘
. Nominal GDP per capita (USD)

Source: FMI * This indicator reflects the number of new vehicles sold per thousand inhabitants. Its purpose is to measure the relationship between vehicle
sales volume —including light and heavy vehicles— and the size of the population.

Sales by brand Sales by brand
(January 2025) (January 2026)

é Quantity Market share Quantity Market share
% . KIA 1.820 12,6% 2.968 14,8%

Z § RENAULT 2232 15,5% 2.599 13,0%
%;g MAZDA 1.254 8,7% 1.623 8,1%

% %3 TOYOTA 1.399 9,7% 1.585 79%
2§ | CHEVROLET 1292 9,0% 1436 7.2%
275 | suzuki 550 3,8% 1174 59%
§§§ NISSAN 909 6,3% 894 4.5%
Z5= | BYD 521 3,6% 812 41%
2%E | VOLKSWAGEN 566 3,9% 783 3,9%
gé HYUNDAI 615 4,3% 770 3,9%

5 5 OTHERS 3.241 22,5% 5.354 26,8%

= LIGHT 12.843 89,2% 17.735 88,7%

% HEAVY 1.556 10,8% 2.263 m,3%

<

5 [TomAL [ 14399 [ 100% w998 | Wo0%

Monthly light vehicle sales** (units)
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Monthly heavy vehicle sales*** (units)

**Light vehicles: SUV, passenger cars, pick up, taxi, minibus,

Source: : ANDEMOS - FMI
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Registro Unico Nacional de Transito RUNT a— Asociaciéon Nacional de Movilidad Sostenible (Andemos)
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COSTARICA

2021 2022 2023 2024 2025

Vehicle imports
per thousand inhabitants* 6,2 1,7 10,9 14,4 13,6

. Nominal GDP per capita (USD)

Source: FMI * This indicator reflects the number of new vehicles imported per thousand inhabitants. Its purpose is to measure the relationship between
vehicle imports volume —including light and heavy vehicles— and the size of the population.

Imports by brand Imports by brand
(January 2025) (January 2026)
| Quantity ‘ Market share Quantity ‘ Market share
TOYOTA 1.213 21,8% 1.085 21,2%
NISSAN 282 51% 430 8,4%
SUZUKI 408 7,3% 390 7,6%
GEELY 241 4,3% 326 6,4%
MITSUBISHI 227 41% 254 5,0%
2 CHERY 269 4,8% 223 4.4%
o)
8 HYUNDAI 249 4 5% 211 41%
‘g’ KIA 217 3,9% 186 3,6%
- CHEVROLET 159 2,9% 147 2,9%
DONGFENG 63 11% 145 2,8%
OTHERS 2.238 40,2% 1.725 33,7%
TOTAL 5.566 100% 5.122 100%
LIGHT 4.971 89,3% 4.402 85,9%
HEAVY 595 10,7% 720 14,1%
TOTAL 5.566 100% 5.122 100%
Monthly light vehicle imports (units)
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Vehicle sales
per thousand inhabitants*

@ Nominal GDP per capita (USD)

ECUADOR

2021

@9 15 .9

2022 2023

> @

2024

T

2025

6,5

Source: FMI * This indicator reflects the number of new vehicles sold per thousand inhabitants. Its purpose is to measure the relationship between vehicle
sales volume —including light and heavy vehicles— and the size of the population.
Sales by brand Sales by brand
(January 2025) (January 2026)
Quantity Market share Quantity Market share
KIA 1.301 15,7% 1.755 15,5%
2 CHEVROLET 1.372 16,6% 1.485 13,1%
3 HYUNDAI 530 6,4% 686 6,0%
i " CHERY 444 5,4% 589 52%
2 “g’ GWM 319 39% 584 51%
Lo
;%g TOYOTA 459 5,5% 539 4.,8%
8}; DONGFENG 175 2,1% 419 3 7%
§ é JAC 207 2,5% 397 3,5%
?g S RENAULT 296 3,6% 353 31%
§ ﬁ BYD 154 1,9% 351 31%
8 OTHERS 3.019 36,5% 4184 36,9%
£ | TotTAL | 8276 | 100% | M342 | 100% |
= LIGHT 7.364 89,0% 10.113 89,2%
HEAVY 912 11,0% 1.229 10,8%
Monthly light vehicle sales** (units)
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Source: AEADE - FMI

Monthly heavy vehicle sales*** (units)

Registro de vehiculos nuevos del SRI

AEADE (})os Asociacion de Empresas Automotrices del Ecuador (Aeade)

**Light vehicles: Passenger cars, SUV, pick up and vans
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per thousand inhabitants*

. Nominal GDP per capita (USD)

2021 2022 2023 2024

8,1 ‘ 8,7. 10,8 ‘ 11,8 ‘ 11,7‘

* This indicator reflects the number of new vehicles sold per thousand inhabitants. Its purpose is to measure the relationship between vehicle

sales volume —including light and heavy vehicles— and the size of the population.

Sales by brand Sales by brand
(January 2025) (January 2026)
Quantity ‘ Market share [o]TE:1,1414% ‘ Market share

o |NIssAN 20.279 16,2% 24.695 18,5%
3 CHEVROLET 14.570 n,7% 15.208 1,4%
2% |TOYOTA 10.976 8,8% 1.669 8,7%
5 £ | VOLKSWAGEN 12.303 9,9% 11.342 8,5%
55 |kiA 8.605 6,9% 9.032 6,8%
£ g',’ MAZDA 7.832 6,3% 8704 6,5%
> |MG MOTOR 4.000 32% 6.198 4,6%
22 |RAM 2.559 2% 4.687 35%
58 |HYUNDAI 3.979 32% 4125 31%
26 |HONDA 3.436 2,8% 4.054 3,0%
E § OTRAS 36.276 29,1% 33.850 25,3%
. T
2 |uaHT 120.953 96,9% 131.491 98,4%

HEAVY 3.862 3,1% 2.073 1,6%

TO1.211

Feb

Monthly light vehicle sales** (units)
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Asociacion Mexicana de Distribuidores de Automotores (AMDA) - FMI

Monthly heavy vehicle sales*** (units)

Administrative Registry of the Automotive Industry for Light and Heavy Vehicles (RAIAVL y RAIAVP)

15458 . 450

2z2e.sas
1Mo 7es
132.677
1448361
131. 5491

Aug
Sep
Oct
Nov
_I_ Dec

Jan
**Light vehicles: Passenger cars, SUV, minivans and pick up

*** Heavy vehicles: Cargo and passenger vehicles




PANAMA

2022 2023 2024 2025

Vehicle sales
per thousand inhabitants* 9,6 ‘ 11,0 ‘ 12,1 ‘ 13,2 ‘

@ Nominal GDP per capita (USD)

Source: FMI * This indicator reflects the number of new vehicles sold per thousand inhabitants. Its purpose is to measure the relationship between vehicle
sales volume —including light and heavy vehicles— and the size of the population.

Sales by brand Sales by brand
(January 2025) (January 2026)

Quantity Market share Quantity Market share

>
2 TOYOTA 1104 25,0% 1107 22,8%
5 KIA 588 13,3% 674 13,9%
2 | HYUNDAI 648 14,7% 667 13,8%
£% [ suzuki 183 41% 254 5,2%
¢2 | GEELY 21 4.,8% 215 4.,4%
:g § JETOUR 149 3.4% 150 31%
g5 [ KA 40 09% 124 2,6%
25 [ CHERY 80 1,8% 16 2,4%
£§ DONGFENG 36 0,8% 115 2,4%
-8 | MAZDA 94 21% 110 2,3%
2* | oTRAS 1286 29,1% 1313 271%
4 TOTAL 4.419 100% 4.845 100%
Z LIGHT 4.316 97,7% 4.736 97,8%
2 HEAVY 103 2,3% 109 2,2%
TOTAL 4.419 100% 4.845 100%

Monthly light vehicle sales** (units)
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**Light vehicles: Passenger cars, trucks, minivans, minibus and SUV
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Monthly heavy vehicle sales*** (units)
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*** Heavy vehicles: trucks and omnibuses

Registro Unico de Vehiculos Motorizados de la ATTT AM Asociacion de Distribuidores de Automéviles de Panama (ADAP)




PARAGUAY

2021 2022 2023 2024 2025
Vehicle sales .
per thousand inhabitants* 4,3 4,4 4,1 4,3 5,7
@ Nominal GDP per capita (USD)
Source: FMI * This indicator reflects the number of new vehicles sold per thousand inhabitants. Its purpose is to measure the relationship between vehicle

sales volume —including light and heavy vehicles— and the size of the population.

Sales by brand Sales by brand
(January 2025) (January 2026)
Quantity Market share Quantity Market share
> TOYOTA 527 14,8% 483 15,0%
2 KIA 522 14,6% 401 12,5%
C
e CHEVROLET 323 9,0% 366 1,4%
3
2, | HYUNDAI 423 1,8% 283 8,8%
£2 | NISSAN 233 6,5% 178 5,5%
55 [FAT 162 4.5% 177 5,5%
52 [ VOLKSWAGEN 194 54% 170 53%
s 2 [suzuki 106 3,0% 154 4.8%
3
¢ | GEELY 121 3.4% 100 31%
-5 [ CHERY 5 01% 66 2%
g% [ OTRAS 954 26,7% 836 26,0%
g TOTAL 3.570 100% 3.214 100%
F LIGHT 3.395 95,1% 3.005 93,5%
2 | HEAVY 175 4,9% 209 6,5%
TOTAL 3.570 100% 3.214 100%
3
Monthly light vehicle sales™ (units) o
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Monthly heavy vehicle sales™* (units)

Source: CADAM - FMI
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Direccién Nacional del Registro de Automotores DNRA é‘ Camara de Distribuidores Automotores y Maquinarias (Cadam)
cadam




Source: AAP - FMI

2021

Vehicle sales
per thousand inhabitants*

@ Nominal GDP per capita (USD)

5,2.77

2022

i

5

2023

o7

2024

2025

@ =0

Source: FMI * This indicator reflects the number of new vehicles sold per thousand inhabitants. Its purpose is to measure the relationship between vehicle
sales volume —including light and heavy vehicles— and the size of the population.
Sales by brand Sales by brand
(January 2025) (January 2026)
>
a Quantity ‘ Market share Quantity | Market share
Ne)
8, | TOYOTA 3.731 20,1% 4,089 17,7%
X
53 | kA 1461 7.9% 1942 8,4%
55 | HYUNDAI 1546 8,3% 1.767 7,7%
¢ | CHANGAN 958 52% 1322 5.7%
E ?, JETOUR 484 2,6% 1.231 53%
2 3 |3IAC 692 3,7% 963 42%
%t | FORD 624 3,4% 960 42%
§° | CHEVROLET 838 4.5% 860 37%
S | GEELY 338 1,8% 746 32%
x =
SE | DFSK 625 3,4% VAl 31%
;;g OTRAS 7.235 39,0% 8.478 36,8%
O
5= | TOTAL 18.532 100% 23.069 100%
(o))
6 g LIGHT 16.629 89,7% 20.628 89,4%
ST | HEAVY 1.903 10,3% 2.44] 10,6%
% TOTAL 18.532 100% 23.069 100%
2
Monthly light vehicle sales** (units)
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Monthly heavy vehicle sales*** (units)

Superintendencia Nacional de los Registros Publicos SUNARP

Asociacion Automotriz del Pera (AAP)

**Light vehicles: Passenger cars, pick up, vans, station wagon and off road SUV
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- DOMINICAN REPUBLIC
_

Vehicle sales
per thousand inhabitants*
2,2 3,1 43 44 44
. Nominal GDP per capita (USD)
A * This indicator reflects the number of new vehicles sold per thousand inhabitants. Its purpose is to measure the relationship between vehicle
sales volume —including light and heavy vehicles— and the size of the population.
Sales by brand Sales by brand
(January 2025) (January 2026)
| Quantity ‘ Market share Quantity ‘ Market share
ISUZU 307 6,0% 31 9,5%
- TOYOTA 621 12,1% 309 9,4%
<>‘» CHANGAN 129 2,5% 241 7,4%
;31 g HYUNDAI 529 10,3% 240 7,3%
Z{§ SUZUKI 346 6,8% 211 6,4%
g ° KIA 1.034 20,2% 208 6,3%
g E NISSAN 120 2,3% 181 55%
2 CHEVROLET 190 3,7% 170 52%
ﬁ S HONDA 58 11% 149 4,5%
§ z JETOUR 50 1,0% 137 42%
£ OTRAS 1.736 33,9% 1121 342%
=] TOTAL 5.120 100% 3.278 100%
LIVIANOS 4.196 82,0% 2.852 87,0%
PESADOS 924 18,0% 426 13,0%
TOTAL 5.120 100% 3.278 100%
Monthly light vehicle sales** (units)
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Monthly heavy vehicle sales*** (units)

Source: ACOFAVE - FMI
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Patentamientos - Direccién General
de Impuestos Internos (DGII)

% Asociacion de Concesionarios de Fabricantes de Vehiculos, Inc. (ACOFAVE)




URUGUAY

Sales by brand Sales by brand
(January 2025) (January 2026)

Brand Quantity ‘ Market share Quantity Market share

S | B 307 69% 670 12,0%
s | FIAT 882 20,0% 619 1,0%
£ | CHEVROLET 456 10,3% 41 7,3%
©2 | RENAULT 338 7,6% 393 7,0%
3£ | VOLKSWAGEN 445 10,1% 380 6,8%
25 | suzuki 157 3,6% 346 6.2%
£5 | DONGFENG 42 1.0% 312 5,6%
> | HYUNDAI 313 7% 234 4,2%
9% | CHERY 9% 21% 188 3,4%
;¢ | JAac 91 21% 182 3,2%
¢ | OTRAs 1294 29,3% 1.871 33,4%
¢ | ucHT 4148 93,9% 5.363 95,7%
2 | HEAVY 27 6,1% 243 4,3%

Monthly light vehicle sales** (units)
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**Light vehicles: Passenger cars, SUV, minibuse and light utility cars
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Monthly heavy vehicle sales*** (units)

Source: ASCOMA - FMI
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Uruguay: Monthly Report on Car, Commercial m

Vehicle, and Truck Sales - AUTODATA Asociacion de Concesionarios de Marcas de Automotores (Ascoma)
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