Asociacion Latinoamericana de
Distribuidores de Automotores

Regional Automotive Market
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Regional automotive market - Summary

In Feb 2026 in comparison with Feb 2025: increase in 3,8% In
sales.

In February:

Total Vehicles Sales
Highest y-o-y growth: Peru (52,4%) and Colombia (49,5%)
Highest y-o0-y decrease: Dominican Republic (16,2%) and
Argentina (5,7%)

Light Vehicles Sales:
- . - Highest y-o-y growth: Peru (52.1%), Colombia (39.1%)
é and Ecuador (35.4%)
- Highest y-o-y decrease: Dominican Republic (20.4%),
Costa Rica (6.8%), and Argentina (6.0%)

Heavy Vehicles Sales:
- Highest y-o-y growth: Colombia (161.9%), Peru (55.0%)

C ] and Guatemala (17.2%)
—=| - Highesty-o0-y decrease: Mexico (38.9%), Brazil (24.7%)
and Paraguay (19.1%)

J

Countries Fooose”  Foosa”  YBoas”  YBo26"  vsmeors ol
@ Brazil 184.931 185.150 356.115 355.680 0,1% -0,1%
(+) Mexico 122.370 120.608 247185 254.460 -1,4% 2,9%
) Argentina 44566 42.026 114.086 108.106 -5,7% -5,2%
& Chile 22.164 23.295 49534 49603 51% 0,1%
() Peru 15.426 23.512 33.958 46.581 52,4% 372%
@® Colombia 1714 25.582 31.513 45580 49,5% 44.6%
¥ Ecuador 8.342 10.890 16.618 22.232 30,5% 33,8%
== Uruguay 5.787 5988 10.206 11.596 3,5% 13,6%
(+) Guatemala 4737 5754 9.807 11.498 21,5% 17,2%
«» Costa Rica* 5792 5513 11.618 10.635 -4,8% -8,5%
&« Panama 4.988 5.087 9.407 9.932 2,0% 5,6%
:": Dominican Rep. 4.558 3.821 9.679 7113 -16,2% -26,5%
: Paraguay 2976 3.265 6.546 6.479 9,7% -1,0%

*Imports




Automotive Market

America Europe Asia & Oceania Africa
— sales sales ] — sales o T sales —
2020 | 20.817.485 2020 | 16.714.115 2020 |40.330.258 2020 | 925.708
2021 | 22.014.634 2021 |16.882.466 2021 |42.724.577 2021 | 1.133.520
2022 | 20.876.860 2022 |16.882.466 2022 45.838.945 2022 |1.075.388
2023 | 23.215.717 2023 | 17.934.268 2023 (50.641.764 2023 |1.050.105
2024 | 24.154.016 2024 | 18.691.016 2024 | 51.406.410 2024 | 1.053.011

Source: OICA

Countries 2022 2023 2024 2025

& Brazil 2.104.050 2.307.907 2.634.366 2.689.179

(’) Mexico 1.134.443 1.416.429 1.562.615 1.564.471

., Argentina 406.792 449.496 414.211 604.127

& Chile 448.261 332.636 318.612 328.218

@ Colombia 262.595 186.826 201.219 254.438

) Peru 177.543 181.812 169.309 211.776

2 | ¥ Ecuador 134170 132.388 108.266 124.505
g ©» Costa Rica* 40.159 57.446 76.828 73123
: <= Uruguay 56.112 61.789 66.712 72.503
Guatemala 44.730 54.569 58.045 63.626

« Panama 42.169 48.919 54.384 60.233

45 Dominican Rep. 32.455 46.199 47934 48.013

= Paraguay 32.677 30.685 32.560 39.420

< Bolivia 45.724 51.012 29.692 -

@ Venezuela 3.998 7.313 17.558 38.610
Total 4.965.878 5.365.426 5.792.31 6.238.322




Regional

Automotive Market

*Imports

Total Vehicle Sales

(thousand units)

county VRV EEY L eame
2024:56 8 o
‘ ® 184,9 185,2 356,1 355,7 o025: 51 M¥&
2024:88 8 o
‘@’ 122,4 120,6 247,2 254,5 2025: 87 nx@'?
2024: 121 8 o
‘ 44,6 42,0 M4,1 108,1 o025 52 1Xe®
2024:66 8 o
‘ 22,2 23,3 49,5 49,6 0025: 61 &
2024: 255 8 ¢
' 17,1 25,6 31,5 45,6 0025: 230 1 X &=
2024: 226 8 o
‘ ' 15,4 23,5 34,0 46,6 0025: 104 BX&
an 2024:183 & ¢
% 813 1019 1616 2212 2025: 164 IX@
- A— 2024:76 2 o
© 5,8 55 1,6 10,6 2005:81 11&>
- 2024:°7 8
 — 5,8 6,0 10,2 n,6 2005: 50 Nie®
2024:378 &
417 518 918 "15 2025: 373 Ix
* 2024:86 8 o
‘! 5,0 5,1 9,4 9,9 2025: 79 Ix%
— 2024: s o
LR 3,0 3,3 6,5 6,5 2005: 155 1X&
‘.ﬂl 2024: s o
\ | 4 4,6 3,8 9,7 71 2025: 255 17X




Automotive Market

*Imports

Regional

Vehicle sales
Light* and heavy**

*Light vehicles: automobiles, pickups, SUY, VAN (‘t h ousan d un |ts)

** Heavy vehicles: trucks and buses

**Heavy vehicle sales

Feb 2025 Feb 2026 Jan - feb 2025 Jan - feb 2026

S| 1738|1768 | 3337 | 3393 | M1 | 84 | 22,4 | 164
{;@} 18,6 | 183 /2396 | 2501 .38 | 23 | 76 | 44
42,0 395 1083 | 1022 | 25 | 25 | 58 | 59
‘ 212 | 224 | 475 479 | 09 | 09 | 21 1,7
W 57 | 2,8 285 395 | 14 |38 | 30 | 60
‘ ' 138 | 210 | 304 | 46 | 16 | 26 | 36 5,0
i‘gx 7.3 98 | 14,6 19,9 1,1 1,1 2,0 2,3
M| 52 | 49 104 | 93 | 06 | 07 1,2 1,4
*=1| 55 | 58 | 97 n1 | 03 | 02 | 05 0,5
37 | 45 | 76 | 89 | 11 | 13 2,2 2,6

«
w, | 48 | 49 | 9 96 | 02 | 02 | 03 0,3

==
ol 28 | 31 | 62 61 | 02 | 01 0,3 0,3

7N
<p| 36 | 29 | 78 | 57 | 10 | 10 1,9 14




EE ARGENTINA Automotive

Market

Brand Quantity ‘I\/Iarket share Quantity ‘ Market share Quantity ‘ Market share Quantity ‘ Market share

VOLKSWAGEN 14,8%
FIAT 12,6%
TOYOTA 6%
9,7%
PEUGEOT 8,0%
CHEVROLET 7,7%
RENAULT 7.2%
CITROEN 39%
MERCEDES BENZ 3,3%
2 . ,
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OTHERS 5.288 11,9% 8.284 19,7% 13.091 11,5% 20127 18,6%
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LIGHT 42034 | 943% | 39.498 | 94,0% 108.295 102,247 | 94,6%
HEAVY 2532 | 57% | 2528 | 60% | 5791 | 51% | 5859 | 54%

, 3
1047 1.281 2471 2878 | 27%
, 4
t]

Monthly light vehicle sales** (units)

**Light vehicles: Passenger cars and light commercial vehicles

Monthly heavy vehicle sales*** (units)
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2.380
2. 444596
225
2.555
2.550
2.593
3259
2.532
2. 411
35.0383
375
2.635
5,023
3155
2.806
2.871
3.331
2528

Source: ACARA
UNITS

*** Heavy vehicles: Heavy commecial vehicles
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Report on Vehicle Registrations in the Argentine Market Q Asociacion de Concesionarios de Automotores de la Republica Argentina (Acara)



Automotive
Market

Brand Quantity ‘Marketshare Quantity ‘I\/Iarket share Quantity ‘ Market share Quantity ‘ Market share

71705
BYD
15692
JEep | om | sow | sz | 4s% | 18405 | 52w | wis | 4m% |
WONDA | sms | asme | 757 | 4w | 1570 | asw | 14295 | 40% |
NissaN | sow | sow | 4oss | ome | mas2 | 3w | ose | 27w |

Heavy: Trucks and buses

| 176797 | 955% | 333702 @ 937% | 339271  954%

Light: Passenger cars and light commmercial vehicles

Monthly light vehicle sales** (units)

18301

1Mo.759

**Light vehicles: Passenger cars and light commercial vehicles

Monthly heavy vehicle sales*** (units)
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Vehicle sales
per thousand inhabitants*

. Nominal GDP per capita (USD)
Source: FMI

Sales by brand

2021 2022 2023 2024

22,1 ' 22,5 ‘ 16,5 ‘ 15,9 ‘ 16,2 ‘

* This indicator reflects the number of new vehicles sold per thousand inhabitants. Its purpose is to measure the relationship between vehicle

sales volume —including light and heavy vehicles— and the size of the population.

Accumulated sales by

Accumulated sales by
brand

brand

Sales by brand

(February 2025) (February 2026) (January - February 2025)  (January - February 2026)
| Quantity ‘ Market share Quantity ‘ Market share Quantity Market share Quantity Market share
_ SUZUKI 1.790 8,1% 1632 7,0% 3.736 7,5% 3.828 7.:7%
3 TOYOTA 1.759 7,9% 1750 7,5% 3.601 7,3% 3.686 7.4% ¢
g HYUNDAI 1.345 6,1% 1575 6,8% 3.034 6,1% 3127 6,3% E
g KIA 1.342 6,1% 1442 6,2% 3180 6,4% 3.026 6,1% S8
3 GREAT WALL 932 42% 1293 5,6% 1.965 4,0% 2.834 57% =8
£€ | CHEVROLET 1357 6,1% 1271 5,5% 3179 6,4% 2.661 5,4% 2z
s | Forp 950 4,3% 1.058 4,5% 2343 4.7% 2369 48% | 5%
285 | CHANGAN 828 3,7% 989 4,2% 1.879 3,8% 2277 4,6% gE
§T | MITSUBISHI 9024 42% 894 3,8% 2373 4,8% 2.066 4,2% ze
g PEUGEOT 1156 52% 1.064 4,6% 2.565 52% 1.970 4,0% g2
2 OTHERS 9.781 441% 10.327 44.3% 21679 43,8% 21.759 43.9% §
T TOTAL 22.164 100% 23.295 100% 49.534 100% 49.603 100% 2
3 LIGHT 21.242 95,8% 22.432 96,3% 47.460 95,8% 47.880 | 96,5%
HEAVY 922 4,2% 863 3,7% 2.074 4,2% 1723 3,5%
TOTAL 22164 100% 23.295 100% 49.534 100% 49.603 100%
¢ Monthly light vehicle sales** (units)
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Monthly heavy vehicle sales*** (units)

Vehiculos inscritos del Servicio de Registro Civil e Identificacién

**Light vehicles: Passenger cars, pick up, commercial cars and SUV

*** Heavy vehicles: trucks




COLOMBIA

2021 2022 2023 2024 2025

Vehicle sal
P:r 't%&.sszﬁﬁ inhabitants* 4,9 ‘9 5,1 .8 3,6.3 38 . 4,8 ‘
. Nominal GDP per capita (USD)

Source: FMI * This indicator reflects the number of new vehicles sold per thousand inhabitants. Its purpose is to measure the relationship between vehicle
sales volume —including light and heavy vehicles— and the size of the population.

Sales by brand Sales by brand Accumulated sales by Accumulated sales by
brand brand

(February 2025) (February 2026) (January - February 2025) | (January - February 2026)

é Quantity Market share Quantity Market share Quantity Market share Quantity Market share
% i KIA 2.515 14,7% 3733 14,6% 4335 13,8% 6.701 14,7%
Z % RENAULT 2.314 13,5% 2.453 9,6% 4546 14,4% 5.052 1,1%
g 5 TOYOTA 1.788 10,4% 2.250 8,8% 3187 10,1% 3.835 8,4%
§ £ CHEVROLET 1.391 8,1% 2.302 9,0% 2.683 8,5% 3738 8,2%
2% | MAZDA 1792 10,5% 1.953 7,6% 3.046 9,7% 3.576 7.8%
é'ﬁé NISSAN 892 52% 1.281 5,0% 1.801 57% 2175 4,8%
§§§ SUZUKI 812 4.7% 994 3,9% 1.362 4.,3% 2168 4.8%
is ‘i BYD 482 2,8% 1142 4,5% 1.003 32% 1.954 4,3%
% % § HYUNDAI 757 4.4% 1.006 3,9% 1.372 4.4% 1.776 3,9%
g% VOLKSWAGEN 653 3,8% 919 3,6% 1.219 39% 1.702 3.7%
s : OTHERS 3718 21,7% 7.549 29,5% 6.959 22,1% 12.903 28,3%
=5
ga)
§I LIGHT 15.672 91,6% 21.806 85,2% 28.515 90,5% 39.541 86,8%
3 HEAVY 1.442 8,4% 3.776 14,8% 2.998 9,5% 6.039 13,2%
& [TotaL | wms | n00% | 25562 | 100% =513 | 100% 45580 | oo |
-
Monthly light vehicle sales** (units) 8 g
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Monthly heavy vehicle sales*** (units)
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*** Heavy vehicles: Trucks <10.5 t, trucks >10.5 t, tractor trucks,
dump trucks and buses

Registro Unico Nacional de Transito RUNT Asociacion Nacional de Movilidad Sostenible (Andemos)
ANDEMOS




COSTARICA

2021 2022 2023 2024 2025

Vehicle imports
per thousand inhabitants* 6,2 1,7 10,9 14,4 13,6

. Nominal GDP per capita (USD)

Source: FMI * This indicator reflects the number of new vehicles imported per thousand inhabitants. Its purpose is to measure the relationship between
vehicle imports volume —including light and heavy vehicles— and the size of the population.

Accumulated imports Accumulated sales
Imports by brand Imports by brand by brand by brand
(February 2025) (February 2026) (January - February 2025)  (January - February 2026)
| Quantity ‘ Market share Quantity ‘ Market share Quantity Market share Quantity Market share
r%mé TOYOTA 1.344 232% 766 13,9% 2.557 22,0% 1.851 17,4%
% NISSAN 588 10,2% 409 7,4% 870 7,5% 839 7,9%
§ " SUZUKI 377 6,5% 415 7,5% 785 6,8% 805 7,6%
%% GEELY 215 3, 7% 359 6,5% 456 3,9% 685 6,4%
ﬁ% MITSUBISHI 301 52% 287 52% 528 4,5% 541 51%
';:’g CHERY 150 2,6% 251 4.,6% 419 3,6% 474 4,5% 2
[ el
9 2 HYUNDAI 400 6,9% 215 39% 649 5,6% 426 4,0% 8
Sg | BYD 345 6,0% 354 6,4% 1.067 92% 419 39% | &
gxuj: KIA 135 2,3% 173 31% 352 3,0% 359 3,4% -
S | Isuzu 164 2,8% 213 39% 303 2,6% 346 33%
oI THERS . ,6% 2.071 37,6% 3.632 31,3% 3.890 36,6%
o 3 (o) 1.773 30,6% 69 9 6,6
? TOTAL 5.792 100% 5.513 100% 11.618 100% 10.635 100%
-‘C; LIGHT 5.213 90,0% 4.861 88,2% 10.412 89,6% 9.263 87,1%
- HEAVY 579 10,0% 652 11,8% 1.206 10,4% 1.372 12,9%
TOTAL 5.792 100% 5.513 100% 11.618 100% 10.635 100%
9
Monthly light vehicle imports (units) 2
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Monthly heavy vehicle imports (units)
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*** Heavy vehicles: Buses, Trucks, Minibuses

Ministerio de Hacienda mmAsomamén de Importadores de Vehiculos y Maquinaria (Aivema).




ECUADOR

Vehicle sales

2021 2022 2023 2024 2025
per thousand inhabitants* 6,5 .79 75 .9 73 ‘

o o
@ Nominal GDP per capita (USD)

Source: FMI * This indicator reflects the number of new vehicles sold per thousand inhabitants. Its purpose is to measure the relationship between vehicle
sales volume —including light and heavy vehicles— and the size of the population.

Sales by brand Sales by brand Accumulated sales by Accumulated sales by
brand brand
(February 2025) (February 2026) (January - February 2025)  (January - February 2026)
Quantity Market share [o]TE1,1414% Market share Quantity Market share Quantity Market share
KIA 1.345 16,1% 1770 16,3% 2.646 15,9% 3.525 15,9%
2 CHEVROLET 1138 13,6% 1.317 12,1% 2.510 15,1% 2.802 12,6%
2 HYUNDAI 523 6,3% 644 59% 1.053 6,3% 1.330 6,0%
i " GWM 376 4,5% 645 59% 695 4,2% 1.229 55%
= § CHERY 389 4. 7% 600 55% 833 5,0% 1189 5,3%
Lo
;‘t'g TOYOTA 455 5,5% 530 4,9% 914 55% 1.069 4,8%
8; JAC 267 32% 375 3,4% 474 2,9% 772 3,5%
% é DONGFENG 223 2, 7% 343 31% 398 2,4% 762 3,4%
g S BYD 136 1,6% 348 32% 290 1,7% 699 31%
§ E SINOTRUK 23] 2,8% 350 32% 379 2,3% 674 3,0%
& OTHERS 3.259 39,1% 3.968 36,4% 6.426 38, 7% 8.181 36,8%
F
o
- LIGHT 7.257 87,0% 9.824 90,2% 14.621 88,0% 19.937 89,7%
HEAVY 1.085 13,0% 1.066 9,8% 1.997 12,0% 2.295 10,3%
Monthly light vehicle sales** (units) g
& a
'R i - ho_on g
15000 —— 0 5 U 0 0 ' 0 0% 50y <
N N N N0 N N N N 2
BESEEE NS RSN y 3 N TRIRERRERER 2
00— N O 2O F O YN0 g0 g0 eronpNO\TbbﬂoQ,Nm‘rr,O@ 2
0 - - 0 Do g NN 0O g g0 ot 00 g0t po 0 "0 g
o Dot g BN g0 :
o S0 SR NN g
E @
z 7}
D 6000 — g
8
3000 — 2
¢
.
— /] —i— ] —i— i — M

Monthly heavy vehicle sales*** (units)
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*** Heavy vehicles: trucks and buses

Registro de vehiculos nuevos del SRI | AEADE (})os Asociacion de Empresas Automotrices del Ecuador (Aeade)




GUATEMALA Automotive

Market

o 25| £l 2 D

Brand Quantity ‘ Market share [o]TE1,1411% ‘ Market share Quantity ‘ Market share Quantity ‘ Market share

TovoTa 1209 26:7% 26.2%
73 6%
275 6.6
316 6.0%
310 7%

5

Al
MITSUBISHI

CHANGAN 226 0%
141 45%
249 44%
165 2,8%

1175 24,8% 1.327 23,1% 2.458 251% 2.620 22,8%

77,5% 4.504 78,3% 7.642 77,9% 8.942 77,8%
225% | 1250 | 20,7% | 2165 | 220% | 2556 | 22.2%

o
(o]
o
z

RO

52
731
89
61
75
17
07
26

Some brands do not record

periods prior to their entry and

Light: Hatchback, Minivan (up to 8 passengers), Sedan,
as well as before their

Pickup truck, Panel van, Minibus (up to 20 passengers), Sport coupe, SUV/
Dump truck, Tractor unit, Tank truck, Fire truck, Concrete mixer truck

Heavy: Truck, Bus (21 passengers or more), Garbage compactor truck,

Monthly light vehicle sales** (units)

**Light vehicles: Hatchback, Minivan (up to 8 passengers), Sedan,
Pickup truck, Panel van, Minibus (up to 20 passengers), Sport coupe, SUV

Monthly heavy vehicle sales*** (units)

1500—
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Source: AIDVA
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Heavy vehicles: Truck, Bus (21 passengers or more), Garbage compactor truck,
Dump truck, Tractor unit, Tank truck, Fire truck, Concrete mixer truck
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'“EE&__ Asociacién de Importadores y Distribuidores de Vehiculos Automotores (AIDVA)
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Asociacion Mexicana de Distribuidores de Automotores (AMDA)

Vehicle sales
per thousand inhabitants*

. Nominal GDP per capita (USD)

Source: FMI

2021

2022

2023

2024

sales volume —including light and heavy vehicles— and the size of the population.

Sales by brand

Sales by brand

Accumulated sales by

8,1 ‘ 8,7. 10,8 ‘ 11,8 ‘ 11,7‘

* This indicator reflects the number of new vehicles sold per thousand inhabitants. Its purpose is to measure the relationship between vehicle

Accumulated sales by

brand brand
(February 2025) (February 2026) (January - February 2025)  (January - February 2026)
2] Quantity Market share Quantity Market share Quantity Market share Quantity Market share
‘ | |
g NISSAN 21.444 17,5% 20.264 16,8% 41.723 16,9% 44,959 17, 7%
§§ CHEVROLET 14.428 11,8% 15.064 12,5% 28.998 1, 7% 30.272 1,9%
0no
32 % VOLKSWAGEN 11.012 9,0% 10.995 9,1% 23.315 9,4% 22.337 8,8%
'é_%é TOYOTA 8.232 6,7% 8.116 6,7% 19.208 7,8% 19.785 7,8%
2 3 g KIA 8.902 7,3% 9.202 7,6% 17.507 71% 18.234 7.2%
c O
o % é MAZDA 9.299 7,6% 8.321 6,9% 17131 6,9% 17.025 6,7%
§ é _::1 MG MOTOR 3105 2,5% 3154 2,6% 7.105 2,9% 9.352 3,7%
>
gjé s RAM 2.835 2,3% 4.366 3,6% 5394 2,2% 9.053 3,6%
gﬂé’ FORD MOTOR 3.896 3.2% 4.243 3,5% 8.132 3,3% 8.260 3.2%
232 £ HYUNDAI 4,105 3,4% 3.365 2,8% 8.084 3,3% 7.490 2,9%
=}
X uny
2_% E OTRAS 35.112 28, 7% 33.518 27,8% 70.588 28,6% 67.693 26,6%
RS
Qv
§ ° LIGHT 118.602 96,9% 118.305 98,1% 239.555 96,9% 250.084 98,3%
£ HEAVY 3.768 3,1% 2.303 1,9% 7.630 3,1% 4.376 1,7%
.g’
Monthly light vehicle sales** (units)
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Monthly heavy vehicle sales*** (units)

Administrative Registry of the Automotive Industry for Light and Heavy Vehicles (RAIAVL y RAIAVP)

**Light vehicles: Compact, luxury, subcompact, and sports
passenger cars, as well as SUVs, minivans, and pickup trucks

*** Heavy vehicles: Freight and passenger vehicles




PANAMA

2022 2023 2024 2025

Vehicle sales
per thousand inhabitants* 9,6 ‘ 11,0 ‘ 12,1 ‘ 13,2 ‘
®

Nominal GDP per capita (USD)

Source: FMI * This indicator reflects the number of new vehicles sold per thousand inhabitants. Its purpose is to measure the relationship between vehicle
sales volume —including light and heavy vehicles— and the size of the population.

Sales by brand Sales by brand AccumuLa:_g;cLsales by AccumuL?;?‘c:isales by
(February 2025) (February 2026) (January - February 2025) = (January - February 2026)
Quantity Market share Quantity Market share Quantity Market share Quantity Market share
0w TOYOTA 1.087 21,8% 834 16,4% 2.191 23,3% 1.941 19,5%
f>C° % HYUNDAI 518 10,4% 627 12,3% 1166 12,4% 1.294 13,0%
EV ) KIA 798 16,0% 560 1,0% 1.386 14,7% 1.234 12,4%
3, § GEELY 221 4,4% 329 6,5% 432 4,6% 544 55%
_% § fg’w SUZUKI 220 4,4% 224 4,4% 403 4,3% 478 4,8%
02 ®
agy JETOUR 169 3,4% 325 6,4% 318 3,4% 475 4,8%
s = C
; E g CHANGAN 147 2,9% 217 4,3% 271 2,9% 323 3,3%
g § 2 MITSUBISHI 161 3,2% 192 3,8% 281 3,0% 298 3,0%
;; g ISUZU 137 2,7% 157 31% 182 1,9% 236 2,4%
% ?Eo NISSAN 197 3,9% 130 2,6% 295 3,1% 226 2,3%
§ v OTRAS 1.333 26,7% 1.492 29,3% 2.482 26,4% 2.883 29,0%
£ g TOTAL 4.988 100% 5.087 100% 9.407 100% 9.932 100%
o
3 T LIGHT 4.816 96,6% 4.912 96,6% 9.132 97,1% 9.648 97,1%
HEAVY 172 3,4% 175 3,4% 275 2,9% 284 2,9%
TOTAL 4.988 100% 5.087 100% 9.407 100% 9.932 100%
Monthly light vehicle sales** (units) P
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Monthly heavy vehicle sales*** (units)
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Registro Unico de Vehiculos Motorizados de la ATTT AM Asociacién de Distribuidores de Automéviles de Panama (ADAP)




PARAGUAY

2021 2022 2023 2024 2025

Vehicle sales
per thousand inhabitants* 4,3‘3 44 ‘ 4.1 . 4,3 . 5,7 ‘

@ Nominal GDP per capita (USD)
Source: FMI * This indicator reflects the number of new vehicles sold per thousand inhabitants. Its purpose is to measure the relationship between vehicle
sales volume —including light and heavy vehicles— and the size of the population.

Sales by brand Sales by brand Accumulated sales by Accumulated sales by
brand brand

(February 2025) (February 2026) (January - February 2025)  (January - February 2026)

Quantity Market share Quantity Market share ‘ Quantity Market share Quantity Market share

> | TOYOTA 448 15,1% 481 14,7% 975 14,9% 964 14,9%
3 |[KIA 467 15,7% 389 1,9% 989 15,1% 790 12,2%
5 | CHEVROLET 280 9,4% 374 1,5% 603 9,2% 740 1,4%
£, | HYUNDAI 340 1,4% 304 9,3% 763 1,7% 587 91%
EZ | VOLKSWAGEN 186 6,3% 196 6,0% 380 5,8% 366 5,6%
55 [ NISsAN 139 47% 182 5,6% 372 57% 360 5,6%
xe)

g< | FIAT 134 4,5% 166 51% 296 4,5% 343 5,3%
§¢ | suzuki 100 3,4% 129 4,0% 206 31% 283 44%
g | GEELY o1 31% 130 4,0% 212 3,2% 230 3,5%
;§ CHERY m 0,4% 66 2,0% 16 0,2% 132 2,0%
2% | OTRAS 780 26,2% 848 26,0% 1734 26,5% 1.684 26,0%
£ | TOTAL 2.976 100% 3.265 100% 6.546 100% 6.479 100%
& |LIGHT 2.813 94,5% 3134 96,0% 6.208 94,8% 6.139 94,8%
g | HEAVY 163 5,5% 131 4,0% 338 5,2% 340 5,2%
TOTAL 2.976 100% 3.265 100% 6.546 100% 6.479 100%

5

Monthly light vehicle sales™ (units) o
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Monthly heavy vehicle sales™* (units)
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*** Heavy vehicles: trucks and omnibuses

Direccién Nacional del Registro de Automotores DNRA é‘ Camara de Distribuidores Automotores y Maquinarias (Cadam)
cadam
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Vehicle sales

per thousand inhabitants*

2021 2022 2023 2024 2025

o soffise  soffi  soflh o208

@ Nominal GDP per capita (USD)

Source: FMI

* This indicator reflects the number of new vehicles sold per thousand inhabitants. Its purpose is to measure the relationship between vehicle
sales volume —including light and heavy vehicles— and the size of the population.

Sales by brand Sales by brand AccumuL?;i%sales by Accumullja:_;encz’sales by
(February 2025) (February 2026) (January - February 2025)  (January - February 2026)
>
a Quantity ‘ Market share Quantity ‘ Market share Quantity Market share Quantity Market share
el
8 P TOYOTA 2.897 18,8% 3771 16,0% 6.628 19,5% 7.860 16,9%
E § KIA 1.325 8,6% 2.039 8,7% 2.786 8,2% 3.981 8,5%
& 5 HYUNDAI 1.319 8,6% 2123 9,0% 2.865 8,4% 3.890 8,4%
C
S § CHANGAN 795 52% 1.492 6,3% 1.753 52% 2.814 6,0%
E 'r% JETOUR 389 2,5% 1135 4,8% 873 2,6% 2.366 51%
-% é JAC 555 3,6% 993 4.2% 1.247 3, 7% 1.956 4.2%
ZE FORD 470 3,0% 787 3,3% 1.094 3,2% 1.747 3,8%
§ 2 CHEVROLET 837 5,4% 876 3, 7% 1.675 4,9% 1736 3, 7%
_%é GEELY 391 2,5% 904 3,8% 729 2,1% 1.650 3,5%
%E, DFSK 551 3,6% 830 3,5% 1176 3,5% 1.541 3,3%
%’%g OTRAS 5.897 38,2% 8.562 36,4% 13132 38,7% 17.040 36,6%
oz
g = TOTAL 15.426 100% 23.512 100% 33.958 100% 46.581 100%
é § LIGHT 13.777 89,3% 20.956 89,1% 30.406 89,5% 41.584 89,3%
5:0 T HEAVY 1.649 10,7% 2.556 10,9% 3.552 10,5% 4,997 10,7%
.‘;:; TOTAL 15.426 100% 23.512 100% 33.958 100% 46.581 100%
2
Monthly light vehicle sales** (units)
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Monthly heavy vehicle sales*** (units)

Superintendencia Nacional de los Registros Publicos SUNARP

Asociacion Automotriz del Pera (AAP)

**Light vehicles: Passenger cars, pick up, vans, station wagon and off road SUV

*** Heavy vehicles: trucks, minibus, omnibus and tractor trucks




- DOMINICAN REPUBLIC
_

2021 2022 2023 2024 2025

Vehicle sales
per thousand inhabitants*
2,2 3,1 4,3 4,4 4,4
. Nominal GDP per capita (USD)

Source: FMI

* This indicator reflects the number of new vehicles sold per thousand inhabitants. Its purpose is to measure the relationship between vehicle
sales volume —including light and heavy vehicles— and the size of the population.

Sales by brand Sales by brand Accumulated sales by Accumulated sales by
brand brand
(February 2025) (February 2026) (January - February 2025)  (January - February 2026)
| Quantity ‘ Market share Quantity ‘ Market share Quantity Market share Quantity Market share
TOYOTA 728 16,0% 736 19,3% 1.349 13,9% 1.052 14,8%

- ISUZU 486 10,7% 353 9,2% 793 8,2% 664 9,3%

<>(> HYUNDAI 452 9,9% 395 10,3% 981 10,1% 635 8,9%

§ 2 KIA 663 14,5% 271 71% 1.697 17,5% 48] 6,8%

'&ié CHANGAN 131 2,9% 215 5,6% 260 2, 7% 456 6,4%

% 2 SUZUKI 188 4,1% 146 3,8% 534 5,5% 357 5,0%

g_g CHEVROLET 63 1,4% 187 4,9% 253 2,6% 357 5,0%

a§ 2 JETOUR 920 2,0% 126 3,3% 140 1,4% 263 3 7%

3 E MAZDA 132 2,9% 13 3,0% 320 3,3% 224 3,1%

§ I NISSAN 175 3,8% 34 0,9% 295 3,0% 215 3,0%

g OTRAS 1.450 31,8% 1.245 32,6% 3.057 31,6% 2.409 33,9%

3 TOTAL 4.558 100% 3.821 100% 9.679 100% 7113 100%
LIVIANOS 3.595 78,9% 2.863 74,9% 7.766 80,2% 5.719 80,4%
PESADOS 963 21,1% 958 25,1% 1.913 19,8% 1.394 19,6%

TOTAL 4.558 100% 3.821 100% 9.679 100% 7.113 100%

Monthly light vehicle sales** (units)
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Monthly heavy vehicle sales*** (units)

Source: ACOFAVE
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Patentamientos - Direccién General
de Impuestos Internos (DGII)

P
{@ Asociacion de Concesionarios de Fabricantes de Vehiculos, Inc. (ACOFAVE)




Automotive
Market

Sales by brand Sales by brand Accumulated sales by Accumulated sales by
brand brand
(February 2025) (February 2026) (January - February 2025)  (January - February 2026)

Y|

4,4%

%
%
34,3%

3
3

Heavy: Trucks and omnibus

Quantity ‘ Market share Quantity Market share Quantity Market share Quantity ‘ Market share
m n2%

1%
7%
VOLKSWAGEN | 461 | 80% | 446 | 74% | 906 | 89% | 826 | 71%
CHEVROLET 7%
RENAULT 64%
51%
HYUNDAI
CHERY 1
JETOUR 1
OTRAS
234 77

LIGHT . 5525 | 955% 5.754 96,1% 9.673 94,8% | 1M9 | 959%
HEAVY 262 | 45% | 234 | 39% | 533 | 52% | 477 | 4%

Light: Passenger cars, SUV, minibuse and light utility cars

Monthly light vehicle sales** (units)

**Light vehicles: Passenger cars, SUV, minibuse and light utility cars

Monthly heavy vehicle sales*** (units)
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Uruguay: Monthly Report on Car, Commercial

Vehicle, and Truck Sales - AUTODATA & Asociacion de Concesionarios de Marcas de Automotores (Ascoma)
ascoma




\ Asociacion Latinoamericana de

3 Distribuidores de Automotores

o‘_-

e D 'l a™ . Pl ==

In cooperation with:

v vendaoBrasil 4 |

AIVEMA cacam e SCOMC

AGOHCIACION DE MPORTADGRES
DE WEHICLILOE W MADLIINARA

Developed by:

AEADE ).

Contactus
aeade@aeade.net www.aeade.net

+593 (2) 226 9052

% @AeadeEc

8 Aeaoe K3 erenpecc




